e-Commerce & the Changing
Landscape for Business
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DIGITAL: A BIG PART OF THE MODERN ECONOMY

Online Shopping

9$22.8 BILLION SPENT
SHOPPING ONLINE

AUSTRALIANS IN THE LAST 12 MONTHS

State of the Nation: Spotlight on Online Shopping, Roy Morgan, 20
September 2012



THE EFFECTS OF SOCIAL MEDIA ON COMMERCE

WHAT DO PEOPLE WANT WHERE DO PEOPLE SHARE
from brands on social media ? online purchases?

83% want deals and promations EEG—— 5, st S
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8% want exclusive content e
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http://www.cmo.com/content/cmo-com/home/articles/2013/7/13/social-
currency--the-effect-of-social-media-on-comm ...



INDUSTRY &
BUSINESS

“Only 30% of small business and
47% of medium-sized business
have a social media presence”.

Yellow™ Social
Media Report

“65% of internet users have a
. . . What Australion people and businesses are doing
presence on social media sites with social media
such as Facebook, twitter and
LinkedIn”.

“The increasing number of
consumers using social media
presents a huge opportunity for
brands to connect with people ”.

The Investment

for o small businass
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WHAT DOES THE CROWD THINK
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Thank you

Government of Western Australia
Department of Commerce




